Golf for a Cure £

Event on par to fight cancer

eb Duffield has a
simple reason for
organizing the sec-

ond annual Golf For A Cure
tournament Friday at Grand
Valley Golf & Country Club.
“I want to make cancer
history,” said Duffield, sub-
scription supervisor at the
Cambridge Times and main
organizer of

thing bigger and to play
with local players and cus-
tomers who also feel good-
about giving to a valuable

cause like cancer research.”
Golf For A Cure is a best
ball charity tournament
with a shotgun start Friday
at 1 p.m. Kool FM poster
boy Brian Bourke will be
. master of cer-

this year’s
fundraiser.
Last year,
the Cam-
bridge Times
Golf For A
Cure raised
$8,000 for the
Canadian
Cancer Soci-

emonies for
the event,
w hich
includes 18
holes of golf,
power cart,
three-course
dinner, prizes
and a goody
bag for each

ety. This year,

golfer.

the Times has
teamed up

Along with
being the

with Cam-
bridge Golf & Fashions and
is hoping to raise $15,000.
Cambridge Golf & Fash-
ions (formerly DiMarco
Golf) has a long history of
contributing to charities,
schools, fundraisers and
other tournaments.
. “We believe in giving
back to our community and
in playing a part in its
growth,” said store owner
Jeff Williamson. “The tour-
nament provided us with an
opportunity to do some-

recipient of
the tournament proceeds,
the Canadian Cancer Soci-
ety, Waterloo Region unit,
will also be taking part in
the tournament.

“Thanks to the work of
our volunteers and staff,
and the generosity of our
donors right here in Water-
loo Region, the Canadian
Cancer Society is leading
the way in the fight against
cancer,” said Erin Spink, vol-
unteer development co-
ordinator.

For more information
about Golf For A Cure or to
make a donation, call Deb
Duffield at 623-3050 exten-
sion 260.

econccoosen

The winner of the Golf
For A Cure early bird draw is
Steve Beinscroth of London.
He wins a gift certificate
from Cambridge Golf &
Fashion.

Left to right, Jeff
Williamson, Cambridge
Golf & Fashions; Erin
Spink, Canadian Cancer
Society, Waterloo Region
unit; and Michael Bell,
retail advertising manager
Cambridge Times.
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